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Celebs are individuals reinvented as Brands

Role of Celebrities in Marketing



As a marketer, I am always appreciative of celebrities, 
because they are individuals who have successfully 

reinvented themselves as Brands.

Therefor, everything that we hold true of brands, holds 
true for celebrities as well. 



BRAND LADDER

Emotional Benefit

How does it make me feel?

Functional Benefit

What will I get?

Attributes

What are your unique product/ service features?

Social Benefit

How does it change society?

Transformational Benefit

How does it change my life?

Ideal embodiment of Indian 
Middle Class Values



Role of Celebrity Endorsements
Be Noticed Improve Communication Efficiency

Solve a Problem!Strengthen the Brand



Role of Celebrities : Be Noticed

Cred Pan Bahar



Role of Celebrities : Improve Communication Efficiency

Harpic Lux Cozi



Role of Celebrities : Strengthen Brand Values

Lux Thumbs 
Up



Role of Celebrities : Strengthen Brand Values

Mountain 
Dew

Too Yumm !



Role of Celebrities : Solve a Problem

CDM 2003 Vicco



The Ground Rules

#3. Exclusivity#2. Differentiation#1. Consistency



Thank You !


