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Saurabh Bajaj serves as the Executive Vice
President of Prepaid Marketing at Vodafone
Idea. An esteemed graduate of Delhi College of
Engineering and IIM Indore, Saurabh brings over
two decades of rich experience in sales and
marketing to his role. His impressive career
spans several high-profile organizations,
including Mondelez India, Diageo India, and
Britannia Industries, where he has consistently
driven growth and innovation.




= Making the Media Plan
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Campaign Objective

awareness

Salience

consideration

Consideration

purchase

v

Persuasion




Role of Media Elements
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Advertising : 1 thing you want to tell the Consumer?

What does she currently think about
our Product? —

What do we want her to believe { \FTre=s>-<"/

What is the 1 thing you should say to

make them believe this?




What Is the 1 thing you want your consumer to
believe?

®
}}}SU felt Don’t worry
S[lk about Body

1[@1\/ | Odour with Axe!

Cadbury Silk is the
softest & creamiest

chocolate! Fevicol is the

best adhesive,
Really!




How does your Brand participate in the Consumer’s
life In a relevant way?

P ' cs ! Safjotalife |

Take the

o7,

to know your heart risk score.

Amul - boe sl

; .,.- YOU DRIBB is the first step to a healthy heart.
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Salience Campaigns : Scale & Passive : TV & YouTube Led

Coca Cola

o
HALF ;.. Coke
TIME: TIME




Consideration Campaigns : Active : On Ground & Digital

Sebamed

o Yes: pH of Dove
is-not 5.5,

it's not perfect
for your -skin:




Persuasion Gampaigns : Active : Print
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INSURANCE AGENTS

AND COMPANSES ARE GIVING BALK
DURING THE COVID- 15 PANDEMIC
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Persuasion Gampaigns : Topical : Qutdoor

o s ,
BHUSHAN k- b

Lile has s Moments. ..

Make || untorgenabie

Marriage
Jewelery

#800TF oy EadinwoN

Send in your family pictures 1o be featured
in ot Dispall hoarding.




Salience Campaigns : Engagement : Qutdoor +Print + Digital

i

World Heart

#ShareThelLoad Day




Thank You'!



