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Lets get on to Execution

Making the Media Plan



Campaign Objective

Consideration

Salience

Persuasion



Role of Media Elements 

TopicalScale

Active 

Passive



Advertising : 1 thing you want to tell the Consumer?



What is the 1 thing you want your consumer to 
believe?



life in a relevant way?



Salience Campaigns : Scale & Passive : TV & YouTube Led 

Lux

Coca Cola



Consideration Campaigns : Active : On Ground & Digital 

Pepsi 

Sebamed



Persuasion Campaigns : Active : Print

Ecommerce

Automobile



Persuasion Campaigns : Topical : Outdoor

Marriage 
Jewelery

Diwali



Salience Campaigns : Engagement : Outdoor +Print + Digital

World Heart 
Day

P&G



Thank You !


