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The Design Brief

Lux

Coca Cola

1. Weed out assets that are neither meaningful not distinctive.

2. Accentuate assets that are both meaningful & distinctive

3. Add meaning to assets that are distinctive but not meaningful.

4. Take an asset that is already meaningful and make it more distinctive

5. Finally, add more assets!
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Packaging Design as Strategy
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Cadbury Dark Milk
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Thank You !


