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Start with the ‘Why?’

Crafting a Brand Purpose



How are Categories built differently



BRAND LADDER

Emotional Benefit

How does it make me feel?

Functional Benefit

What will I get?

Attributes

What are your unique product/ service features?

Open Happiness (Present)

The sign of good taste (1957)

America’s Favorite Moment (1937)

Delicious & Refreshing (1904)

Social Benefit

How does it change society?

Transformational Benefit

How does it change my life?

WHY
BUY ME

WHAT
I  AM



BRAND LADDER

Works Better

Saves you money

Makes you smarter Simplifies your life

Sensory Appeal

Stay Connected

Keeps you healthier

Helps your family

Experience

Emotional BenefitFunctional Benefit

Feel Optimistic

Get Noticed

Curious for knowledge
Be Myself

Stay in-control
Feel Liked Feel Free

Feel Comfortable





Purpose 

#ShareThe
Load

The aim: a happier household where men and women Share The Load equally.



Purpose

JaagoRe



Purpose

My Startup



Purpose

World 
Heart Day



Rules of a Good Purpose

1. Your Brand must have the credibility of owning the purpose

2. The purpose your brand has decided to own must have a link to why your consumers 
prefer your brand. 

3. Ideally, your purpose should be something that consumers cant do on their own, and 
would like to feel that they are part of a larger movement.



Thank You !


