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How are Brand Activated

Advertising & Activations



POSITIONING THAT WORKS
“Find the only Positioning that your Competition can’t 

own!”



Expressing the Proposition

Who am I?
Why should 
you buy me?

How do I make 
you feel?



Activation Brief

Current Desired

Think

Do

What are they 
thinking – Barrier/ 

Opportunity

What is their 
current behavior?

What will your 
Activation make 
them believe?

What will the 
behavior change 

to?

Role of the 
Activation



Activation Brief
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Think
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Types of Activation : Drive Category Relevance

Swiggy

Targeting Frequent 
Users of Swiggy, but 

are currently not 
ordering, owing to the 

pandemic.

They feel that 
ordering from 
outside is not 

safe.

We want them to 
believe that 

ordering is now 
safe.

They will then 
resume ordering 
form the Swiggy

App



Types of Activation : Drive Category Relevance

Bombard 
Fence sitters 
with 50-75% 
off coupons

Webcam 
Footage of 

Partner 
Kitchens

Celebrate 
Customers 
that have 

started 
Ordering



Types of Activation : Drive Competitive Shift

Fogg Liquid 
not Gas

Pepsi Taste 
Challenge

Sebamed
PH 5.5



Types of Activation : Enhance Image/ Reward Loyalty

CDM 
Madbury

Me & Meri 
Maggie



Types of Activation : Seed Proposition

Marie 
Start-up

Saffola
World 

Heart Day



Thank You !


