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Building Buzz

Events, PR & Word of Mouth



How is Buzz Marketing Done?

1. Leveraging a Calendar Occasion

2. Creation of a Purpose led Day

3. Launch of a New Brand or Proposition



Buzz Marketing : Leveraging a Calendar Occasion

CDM Silk 5 Star



Buzz Marketing : Creating a Purpose Led Day

Mama 
Earth Day

Earth Hour



Buzz Marketing : Launch of a New Brand or Proposition

Steve Jobs 
Apple

Ola 
Electric 
Launch



Ground Rules to create Buzz

Expert Credentials Drama & Surprise Grand Events

Acts MatterSecret & Intrigue - Reveal



The Action Plan

1. Define the Objective, Timelines & the Key Idea

2. Figure out the Act – talk to the CSR Team, NGOs etc

3. The PR Team may recommend a Research

4. Closer to the Event, pull together a PR Meet with Media

5. Spread the word through Influencers & social media

6. Great Reveal of the campaign through an On Ground Event



Thank You !


